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HOME ACCENTS TODAY’S ANNUAL RETAIL STARS LIST IS MADE UP OF
specialty retailers and design boutiques that are staying on top of the game with creative 
merchandising, community involvement and out-of-the-box business ideas. They shop the 
markets in Atlanta, New York, High Point, Las Vegas, Chicago, Dallas, Los Angeles, San 
Francisco and others, and sell their decorative accessories, rugs, lamps, accent furniture, wall 
decor, botanicals, soft goods and tableware in locations across the country. 

This year’s list includes five stores each from Georgia and California, four from Michigan, 
and three each from Nebraska, New York, Texas and Virginia. About half have been open 

for at least a decade, and 15 have been in business for 
at least 20 years, similar to the longevity profile of the 
stores in our 2009 Retail Stars list. 

The collective staffs of our 2010 Retail Stars total 
3,600 employees, in a total selling space of 1.9 million square feet, smaller than last year’s 
total square footage of 2.6 million, staffed by a collective 3,400. Twelve of this year’s stores 
operate in at least 9,000 square feet, one store less than 2009’s number. 

But despite the similarities between our 2010 and 2009 lists, there are some interesting 
differences to note, especially when comparing this year’s Stars to the pre-recession and pre-
social media Stars of three years ago.

For example, in 2007, we wrote that 41 of the Stars had websites and a few were begin-
ning to expand into “the interactive world of blogs, galleries and photo journals to grow and 
maintain their customer relationships.” Of our 2010 Retail Stars, only three do not have a 
website, 42 are actively engaged in social media, and 39 of the stores are on Facebook. 

In 2006 and 2007, our lists had more stores ringing up greater than a million dollars in 
annual sales: 27 stores in 2006 and 23 in 2007, compared to 18 in 2009 and 19 in 2010. 
Most recently, however, more of our Stars are ringing up sales in excess of $3 million: eight 
stores in 2010 and 11 in 2009 compared to six in 2007 and just three in 2006.

And therein may lie proof of Americasmart CEO Jeff Portman’s statement that those who 
embrace new methods for “navigating the unpredictable” are best prepared for the future.

Or, does it mean that when it comes to being successful, the retailers that circulate in Home 
Accents Today’s readership universe simply outshine all the others?

Take a look at this year’s list and decide for yourself. A summary of the selection method-
ology is presented at the end. A store can only be named to our Retail Stars list once. This is 
not a ranking, so the stores are listed in alphabetical order along with a summary that doesn’t 
do them justice. We encourage you to visit their websites and stores for a closer look. 

BY SUSAN DICKENSON
AND DANA FRENCH

What makes a star a star?
In the world of entertain-
ment and popular culture, 
the answer to that question is 
immediate … and obvious.  

In retailing, though, 
we reach farther and look 
deeper into the exceptional 
qualities and achievements 
that come together in perfect 

union to create a business set apart and above. 
The alchemy that defines true success is elusive to 

many and second nature to some. And while the old 
conviction of “it’s in the blood” holds for retail lega-
cies, the standards for lasting retail success — and even 
retail survival — have changed. Those who know and 
embrace these new ways of navigating the unpredict-
able skies of economic disturbances, cloudy consumer 
behavior and trend updrafts/downdrafts are best pre-
pared to fly safely and smoothly into the future.

Retailers who are positioned and prepared to pros-
per are those who not only have a command of busi-
ness essentials but who also understand the power of 
vision and passion — factors that more often than not 
define the vitality of a retail business as much as the 
business plan.  

Today we see and hear much about retail reinven-
tion … taking risks … being bold. In the best of times, 
these concepts are important. In today’s environment, 
they are imperative. We see these commitments lived 
out in the presence of the tens of thousands of inde-
pendent retailers who come to do business in our mar-
kets, and we greatly admire the dedication and convic-
tion they bring to the task.  

Surely the essential qualities of imagination, inspi-
ration, tenacity and the quest for all things new are 
present in the lives, careers and accomplishments of 
the 2010 Retail Stars.  How good it is to see them 
applauded here, and what a great honor it is for us to 
help celebrate their extraordinary achievements.

JEFFREY L. PORTMAN SR.
President and Chief Operating Officer

AmericasMart Atlanta
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AEGEAN DESIGNING WHIMS  LOS ALAMITOS, CALIF.
1 STORE; ESTIMATED 2009 TOTAL SALES:  $2 million
Family-owned home furnishings and design specialist, founded in 1970. Offers mid-
priced lines in 5,000 square feet of selling space. Total sales per square foot, $400. 
Home accent sales per square foot, $200. Has 12 employees, including five sales associ-
ates. Home accents include accent furniture, lamps, lighting, wall decor, decorative pil-
lows, permanent botanicals, rugs, and other decorative accessories. Key vendors include 
Uttermost, Butler, Stein World, Imax and The Import Collection for accent furniture; 
Uttermost, Creative Co-Op and Midwest-CBK for decorative accessories; Uttermost 
and Imax for lamps; Uttermost, Big Fish, Ashton and Art Classics for wall decor. Home 
accents accounted for 35% of 2009 total sales; accent furniture, 25%; furniture, 30%; 
and other merchandise, 10%. Eclectic yet traditional, this store offers one-stop shop-
ping. Special events include an annual Boutique with outside vendors, Ladies Night 
Out and a Holiday Open House. For the community, this store hosts fundraiser events 
for local charities and has helped raise more than $10,000. designingwhims.com

ANTEKS HOME FURNISHINGS  DALLAS
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home furnishings specialist, established in 1985. Its 8,000- sq.-ft. store carries high-end 
lines. Home accents are devoted to 25% of the floor. Has seven employees, including 
four sales associates. Home accents include accent furniture, lamps, lighting, wall decor, 
decorative pillows, rugs, tabletop and other decorative accessories. Major vendors 
include King Hickory, Old Hickory, Paul Robert, Wesley Hall, Berry Creek and New 
World Trading for accent furniture; Oklahoma Casting, Global Views, Spode, Pendle-
ton and Mara for decorative accessories; Little Big Horns, Antler Works, Oklahoma 
Casting and Mara for lamps. Also carries vintage and one-of-a-kind wall decor. Home 
accents accounted for 20% of total 2009 sales; accent furniture, 20%; furniture 60%. 
Places high value on customer service. Hosts many charity events. Merchandises to 
allow customers to visualize products in their own homes. Has a social media presence 
through Twitter, Facebook and MySpace. Also sells online. antekshome.com

BAYBERRY COTTAGE  SOUTH HAVEN, MICH.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, founded in 2001. Carries upper-middle price points in 2,112 
square feet of selling space. Has eight employees, including seven salespeople. Home 
accents include accent furniture, lamps, lighting, wall decor, decorative pillows, perma-
nent botanicals, rugs, tabletop and other decorative accessories. Key vendors include 
Miles Talbott, Eddy West, Guildmaster, Superior Furniture and Lort’s for accent furniture; 
Barreveld, Roost, Kalalou, Palecek, Park Hill, Heeney, Imax, Global Views, Rock-Paper-
Flower, Homart, Uttermost and Company C for decorative accessories; Arteriors, Gallery 
Designs, Visual Comfort, Aidan Gray and Sedgefield by Adams for lamps; Sid Dickens, 
Left Bank, Roweboat Art and Art Classics for wall decor. Home accents accounted for 
25% of 2009 total sales; furniture, 54%; other merchandise, including linens, 21%. Has 
a Facebook fan page and a Twitter account. Holds several open houses each year. Last 
year hosted a Dress Your Bed Party, which gave guests ideas to update their beds, along 
with a pajama fashion show. Relies on interesting vignettes to tell a story and strives for a 
casual, comfortable and inviting merchandise atmosphere. bayberrycottage.com

BIRDCAGE FINE FRENCH COUNTRY 
FURNISHINGS  SOLANA BEACH, CALIF.
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home furnishings specialist, in business since 2002. Offers mid-priced to high-end 
lines in 4,500 square feet of selling space. Home accents occupy 50% of space. 
Total sales per square foot, $220. Home accents sales per square foot, $130. Is 
launching its website this May. Has five employees, including four devoted to 
sales. Home accents include accent furniture, lamps, lighting, wall decor, decora-
tive pillows, permanent botanicals, rugs, tabletop, garden decor and other decora-
tive accessories. Key vendors include Accents Beyond, Furniture Classics, French 
Heritage, Halo Styles, Sarreid, Cooper Classics, Design Master and Bailey Street 

for accent furniture; Peacock Alley, Traditions, Dr. Livingstone, Dessau Home, 
Fringe Studio, Timeworks, Rosy Rings, Nouvelle Candles, Terre Provence and 
Andrea Sadek for decorative accessories; Currey & Company, Castilian, Utter-
most and The Lighting Source for lamps; Timothy’s Fine Art, Trevor James, 
Timeworks, Dr. Livingstone and Cooper Classics for wall decor. Home accents 
accounted for 40% of 2009 total sales; accent furniture, 20%; furniture, 30%; 
other, 10%. Has a Twitter account. Special events include an annual Peacock 
Alley sales event in February and an end of the summer blowout sale. Merchan-
dise displays often change daily and always include careful attention to detail. 
Strives to create a warm, welcoming, beautiful and magical shopping experience. 
birdcageoncedros.com

RETAIL STARS

2 0 1 0

  thebest&thebrightest

CASABELLA INTERIORS  BRANDON, MISS.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist and design firm, founded in 2009. Offers mid-priced lines in 
4,500 square feet of selling space. Total sales per square foot, $110. Home accents 
include accent furniture, lamps, lighting, wall decor, decorative pillows, permanent 
botanicals, rugs, tabletop, garden decor and other decorative accessories. Key vendors 
include Guildmaster, Aidan Gray, Four Hands, Container Marketing and Vineyard Fur-
niture for accent furniture; Creative Co-Op, Peacock Park, Imax, Napa Home & Gar-
den, Sullivans, Lacefield and Global Views for decorative accessories; Gallery Designs, 
Guildmaster and Aidan Gray for lamps; Oopsy Daisy, Paragon/Propac, Crestview, Art 
Classics and Show Off Art for wall decor. Home accents accounted for 25% of 2009 
total sales; accent furniture, 25%; furniture, 40%; other merchandise, including gour-
met gifts, books and personal care, 10%. Has a Facebook fan page. Offers seasonal 
open houses and free design classes. Hosts Facebook Friday each week. Mixes modern 
design with vintage details. Customer service is priority one. casabellainteriors.net

CLEVELAND LIGHTING  LYNDHURST, OHIO
1 STORE; ESTIMATED 2009 TOTAL SALES: $3 million - $4.9 million
Lighting specialist, in business since 1994. Offers promotional to high-end lines in 8,500 
square feet of selling space. Has 12 employees, including seven sales associates. Sells 
accent furniture, lamps, lighting, ceiling fans, wall decor and decorative accessories. 
Key vendors include Swarovski, Kichler Lighting, Schonbek and Hubbardton Forge for 
lamps. Has a social media presence through LinkedIn. Special events include designer 
evenings, open houses and the bi-annual sales. Strives to provide a unique and comfort-
able atmosphere for a positive customer experience. Its 2010 showroom showcases 
lighting products using drywall. Its mission statement is to exceed client expectations 
and provide superior customer service. clevelandlighting.com
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COASTAL FOG/SIGNATURE JORDAN 
INTERIOR DESIGN  GREENVILLE, N.C.
2 STORES; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, offering promotional to high-end lines through two locations. 
Founded in 2007. Stores have a combined 1,500 square feet of selling space. Has six 
employees, including four salespeople. Home accents include accent furniture, lamps, 
lighting, wall decor, decorative pillows, permanent botanicals, rugs, tabletop, garden 
decor and other decorative accessories. Key vendors include Kenian, Four Hands, 
Global Views and Sarreid for accent furniture; Kalalou, Vagabond Vintage, Regina-
Andrew and Palecek for decorative accessories; Currey & Company, Uttermost, Regi-
na-Andrew and Vagabond Vintage for lamps; Wendover Art Group, Palecek, Kalalou 
and Uttermost for wall decor. Home accents accounted for 25% of 2009 total sales; 
accent furniture, 25%; furniture, 25%; other merchandise, including jewelry, soaps, 
antiques, linens and apparel, 25%. Social media includes Twitter, Facebook, LinkedIn 
and a company blog. Displays product in a “design-scape” approach so each display 
tells a story and captures the customer. Wants everyone to leave with a new-found 
energy and inspiration for their lives. signaturejordan.com

COCOBELLO  HUDSON, WIS.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist and design firm, founded in 2003. Offers mid-priced lines in 
900 square feet of selling space. Has two full-time and one part-time employees. Home 
accents include accent furniture, lamps, lighting, wall decor, decorative pillows, perma-
nent botanicals, tabletop and other decorative accessories. Also carries home fragranc-
es. Key vendors include Butler, Old Biscayne Bay and Authentic Models for accent 
furniture; Creative Co-Op, Hebi Arts, Global Views and Floristic Ideas for decorative 
accessories; Uttermost and Lite Source for lamps; Howard Elliott, Uttermost and Visser 
Enterprises for wall decor. Home accents accounted for 60% of 2009 total sales; accent 
furniture, 30%; furniture, 10%. Has a social media presence through Facebook and 
LinkedIn. Merchandise mix is eclectic - mixing different periods and styles of furnish-
ings. By offering interior design experience and a large number of vendors, CocoBello is 
able to assist walk-in customers with a high level of service in finding exactly what they 
need. cocobellodesign.com

CREIGHTON MANOR INTERIORS  CLAYTON, N.C.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and design specialist, founded in 2006. Offers mid-priced lines in 3,700 
square feet of selling space. Home accents occupy 60% of space. Has two employees. 
Home accents include accent furniture, lamps, lighting, wall decor, decorative pillows, 
permanent botanicals, rugs, tabletop and other decorative accessories. Key vendors 
include Accents Beyond, Jene’s Collection, Guildmaster, Uttermost, Bassett Mirror 
Company, Emerson and Chatham Crossings for accent furniture; Wildwood, Austin, 
Oriental Accent, John-Richard, Uttermost, Oriental Danny and Andrea by Sadek for 
decorative accessories; The Natural Light, Wildwood, Uttermost and John-Richard for 
lamps; CAS, Uttermost, Somerset, John-Richard, Vintage Print Gallery and ATI Prestige 
Arts for wall decor; Stanford Furniture Company for custom upholstery. Home accents 
accounted for 65% of 2009 total sales; accent furniture, 20%; furniture, 10%; other 
merchandise, including gifts, jewelry and personal care, 5%. Has a Facebook fan page. 
Special events include Girls Night Out and a Gold Buying Event in connection with a 
local jewelry store. Prides itself on its Southern hospitality. creightonmanor.com

CURRENTS HOME  PAWLEYS ISLAND, S.C.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home furnishings specialist, founded in 2007. Offers mid-priced lines in 5,000 square 
feet of selling space. Total sales per square foot, $150. Has four employees. Home 
accents include accent furniture, lamps, lighting, wall decor, decorative pillows, perma-
nent botanicals, rugs, tabletop and other decorative accessories. Key vendors include 
Lee Industries, Robin Bruce by Rowe, Noir, Nadeau, Aidan Gray, Four Hands and 
Currey & Company for accent furniture; Aidan Gray, Arteriors, Park Hill and Blue 
Ocean Traders for decorative accessories; Visual Comfort, Currey & Company and 

Arteriors for lamps; Left Bank Art, Shadow Catchers and Paragon for wall decor. 
Home accents accounted for 20% of 2009 total sales; accent furniture, 20%; furniture, 
40%; other merchandise, 20%. Has a Facebook fan page. Holds two large sales a 
year called “Pawley’s Largest Retail Yard Sale.” Describes its merchandise as vintage 
modern, with a twist. Is genuinely interested in helping customers and design clients 
achieve their goals.

CUSTOMS HOUSE  TELLURIDE, COLO.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home furnishings specialist, founded in 2008. Offers mid-priced to high-end lines 
in 1,200 square feet of selling space. Home accents are devoted to 60% of the 
floor. Has two employees. Sells accent furniture, lamps, wall décor, decorative 
pillows, rugs, tabletop, garden decor and other decorative accessories. Key ven-
dors include Dust Furniture, Roost, Tradewinds Furniture, Vanguard Furniture, 
Bungalow 5 and Palu for accent furniture; Dash & Albert, Pine Cone Hill, Potluck 
Studios, Two’s Company, Surya, Mariposa, Thymes and Paddywax for decorative 
accessories; Seascape Lamps, Nova, Lamp in a Box and J. Schatz for lamps; Story-
People and Keep Calm Gallery for wall decor. Home accents accounted for 50% 
of 2009 total sales; furniture, 40%; accent furniture, 10%. Has a Facebook fan 
page and sells online. Offers weekly, never-expiring, 20%-off coupons. With the 
motto “No bears or antlers,” this store provides locals and tourists an interesting 
and unique experience. customshouseonline.com

DAISY’S  ALAMEDA, CALIF.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, in business since 2004. Offers upper-middle price points 
in 1,280 square feet of space. Home accents are devoted to 75% of selling space. 
Total sales per square foot, $363. Home accent sales per square foot, $320. Has 
four employees. Home accents include accent furniture, lamps, wall decor, decora-
tive pillows, rugs, tabletop and other decorative accessories. Key vendors include 
Blue Ocean, America Retold and Park Hill for accent furniture; Dash & Albert, 
Roost and Park Hill for decorative accessories; America Retold for lamps; Hud-
son Valley Art, Newgate, Vagabond and Barreveld for wall decor. Home accents 
accounted for 55% of total 2009 sales; accent furniture, 10%; furniture, 10%; 
other merchandise, including personal care, books, stationery and textiles, 25%. 
Has a social media presence through Twitter, Facebook and blogs. Ties special 
events to local charities. Sprinkles antiques with new product. Believes in creating 
homes full of texture and comfort. daisysmercantile.com
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DOMINIQUE’S HOUSE  ROCHE HARBOR, WASH.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and design specialist, established in 2004. Offers mid-priced lines in 
1,000 square feet of selling space, with 60% of space devoted to home accents. 
Total sales per square foot, $300. Home accent sales per square foot, $175. Has 
seven employees, including six sales members. Home accents include accent fur-
niture, lamps, lighting, wall decor, decorative pillows, permanent botanicals, rugs, 
tabletop, garden decor and other decorative accessories. Key vendors include Pal-
ecek, Dovetail, Napa and Furniture Classics for accent furniture; Palecek, Utter-
most, Vietri, Napa, Zodax and Lazy Susan for decorative accessories; Arteriors, 
Palecek and Uttermost for lamps; Roma, Ashton and Palecek for wall decor. Home 
accents accounted for 50% of 2009 total sales; furniture, 30%; accent furniture 
20%. Has a Facebook fan page. Sends monthly e-mail blasts to customers and 
potential customers and mailers twice a year. Merchandises with colors, textured 
layers and different styles of furniture. Strives to create an individual design experi-
ence for each client. dominiqueshouse.com

EVELYN’S JEWELRY & GIFT SHOP  BARNWELL, S.C.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and gift specialist, in operation since 1964. Offers promotional to mid-
priced lines in 1,782 square feet of selling space. Home accents occupy 60% of space. 
Total sales per square foot, $108. Has three employees, including two salespeople. 
Home accents include lamps, lighting, wall decor, decorative pillows, permanent botan-
icals, tabletop, garden decor and other decorative accessories. Key vendors include 
Imax, Sadek, Zodax, Midwest-CBK, Arthur Court Designs, Kalalou, SPI, Saro Linens 
and Napa Home for decorative accessories; Imax, Vintage Verandah and Sterling for 
lamps; Propac for wall decor. Home accents accounted for 60% of 2009 total sales; 
other merchandise, including jewelry and stationery, 40%. Has a social media presence 
through Twitter, Facebook and a blog. Hosts an Evening of Design, which benefits 
local charities bi-annually. Hosted Witches Night Out last October to showcase cre-
ative ways to bring Halloween decor into homes. Actively engages its customers and 
seeks their suggestions. evelynsjewelry.com

FRIVOLITIES  DEXTER, MICH.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, founded in 2002. Offers mid-priced lines in 1,600 square feet 
of selling space. Home accents are devoted to 80% of space. Also sells online. Has 
two employees. Home accents include accent furniture, lamps, wall decor, decorative 
pillows, permanent botanicals, tabletop, garden decor and other decorative acces-
sories. Key vendors include Midwest-CBK, DB Imports, Bailey Street and Wilco for 
accent furniture; Raz, Midwest-CBK and Victorian Trading Co. for decorative acces-
sories; Midwest-CBK and Victorian Trading Co. for lamps; Moonlight & Roses, Art 
in Motion, Raz and Timeworks for wall decor. Also carries antiques. Home accents 
accounted for 60% of 2009 total sales; accent furniture, 25%; other merchandise, 
15%. Has a Facebook fan page and writes a company blog. Has a customer apprecia-
tion program, Frequently Frivolous. Merchandises through themed vignettes. Mixes 
new product with vintage and repurposed goods to make the store constantly unique. 
shopfrivolities.com

FRUEHAUF’S FINE FURNITURE & GIFTS  
BOULDER, COLO.
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Casual furniture and gift specialist, in business since 1977. Offers mid-priced to 
high-end lines in 88,000 square feet of selling space. Has 13 employees, includ-
ing 10 sales associates. Home accents include accent furniture, lamps, wall decor, 
decorative pillows, permanent botanicals, rugs, tabletop, garden decor and other 
decorative accessories. Key vendors include Nambe, Franz, Vera Bradley, Colo-
nial Candle, Mariposa, Peggy Karr, Illume and Two’s Company for decorative 
accessories; Dale Tiffany, Shady Lady and Deco Breeze for lamps; Artisan House, 
Rhythm Clocks, House in the Country, Paragon, Propac and Messenburg Designs 

for wall decor. Home accents accounted for 10% of 2009 total sales; accent fur-
niture, 20%; outdoor/casual furniture, 60%; other merchandise, including gifts, 
10%. Has a Facebook fan page and a Twitter account. Has held a holiday open 
house for 30 years. Other special events include cookouts and pet fund-raisers. 
Fruehauf’s well-trained staff is required to pass product tests, attend workshops 
and regularly visit competitors. Merchandises in outdoor room settings as if a 
permanent home and garden show. Describes itself as “shoppertainment to the 
max.” fruehaufs.com

GATEWOOD HALL GRACIOUS HOME  BLUE RIDGE, GA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, founded in 2005. Is located in a resort market and offers pro-
motional to high-end lines in 4,000-plus square feet of selling space. Home accents 
are devoted to 95% of space and include accent furniture, lamps, lighting, wall decor, 
decorative pillows, permanent botanicals, rugs, tabletop, garden decor and other deco-
rative accessories. Has three employees. Key vendors include Lee Industries, Universal 
Furniture, Bramble, Furniture Classics, Noir, Roost and Aidan Gray for accent furni-
ture; Global Views, Roost, Park Hill, Aidan Gray and Creative Co-Op for decorative 
accessories; Barbara Cosgrove, Arteriors and Currey & Company for lamps; Paragon, 
Propac, Ashton, Park Hill and Roost for wall decor. Home accents accounted for 40% 
of 2009 total sales; accent furniture, 25%; furniture, 20%; other merchandise, includ-
ing coffee table books, 15%. Has a social media presence through Twitter, Facebook, 
LinkedIn and a company blog. Special events include open houses, local charity events 
and seminars. Merchandises through lifestyle vignettes. Sources from a large number 
of vendors and buys in small quantities to keep product fresh. Believes in selling memo-
rable details. gatewoodhall.blogspot.com

GENEVIEVE’S HOME & GARDEN

GENEVIEVE’S HOME & GARDEN  BALLSTON SPA, N.Y.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home and garden specialty retailer, founded in 2001. Offers promotional to mid-priced 
lines in 2,200 square feet of selling space. Has three employees, including a sales team 
of two. Home accents include accent furniture, lighting, wall decor, decorative pillows, 
garden decor and other decorative accessories. Key vendors include Barreveld Interna-
tional, Park Hill and Etsy for decorative accessories. Also features antique and custom 
furniture and vintage wall decor. Home accents accounted for one-half of 2009 total 
sales; accent furniture, 20%; furniture, 10%; other merchandise, 20%. Has a Face-
book fan page. Hosts a spring and holiday open house. Also collaborates with a local 
mom’s group and local garden clubs. Merchandises through artfully-arranged vignettes 
and strives to create a sense of home. genevieveshomeandgarden.com
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GOLD CONNECTION  WINFIELD, ALA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Gift and home boutique, in business since 1986. Offers mid-priced to high-end 
lines in 8,000 square feet of selling space. Home accents are devoted to 30% 
of space. Has six employees, including five salespeople. Home accents include 
accent furniture, lamps, wall decor, decorative pillows, permanent botanicals, 
tabletop, garden decor and other decorative accessories. Key vendors include 
Creative Co-Op and Imax for accent furniture; Imax, Import Collection and Cre-
ative Co-Op for decorative accessories; Uttermost, Stylecraft and Denny Lamps 
for lamps; Peacock Decor, Brush Strokes and Uttermost for wall decor. Home 
accents accounted for 30% of 2009 total sales; accent furniture, 10%; other, 
including jewelry, gifts and personal care, 60%. Features a bridal and gift registry. 
Has a Facebook fan page and a Twitter account. Holds two open houses a year 
and several preview parties. Will mail a full-color Christmas catalog this fall. 
Strives to change store displays weekly and go out of its way to meet customer 
needs. shopgoldconnection.com

HEMPHILL’S RUGS & CARPETS  COSTA MESA, CALIF.
1 STORE; ESTIMATED 2009 TOTAL SALES:  $1.7 million
Flooring specialist, in business since 1995. Its 2,700-sq.-ft. store offers upper-middle to 
high-end lines. Total sales per square foot, $555. Home accent sales per square foot, 
$250. Has two employees, both dedicated to sales. Home accents include accent fur-
niture, decorative pillows, rugs, tabletop and garden accessories. Key vendors include 
Lamontage, Bauer and Peel & Company for accent furniture; John-Richard for deco-
rative accessories. Has a social media presence through Twitter, Facebook and a com-
pany blog. Special events include presentations for designers and tours of key vendor 
manufacturing facilities. Displays include area rug racks, walk-around floor covering 
displays and a natural fibers section. Selection and service set this store apart from oth-
ers. rugsandcarpets.com

HILLSIDE FURNITURE  BLOOMFIELD HILLS, MICH.
1 STORE; ESTIMATED 2009 TOTAL SALES: $3 million - $4.9 million
Home furnishings specialist, founded in 1974. Sells mid-priced to high-end lines 
in 30,000 square feet of selling space. Total sales per square foot, $150. Has 18 
employees, including seven sales associates. Carries accent furniture, lamps, wall 
decor, decorative pillows, rugs, tabletop and other decorative accessories. Key 
vendors include Elite Manufacturing, Zuo, Nuevo and Star for accent furniture; 
Howard Elliott, Bard, Alfred’s Heather Anne and Dreamweavers for decorative 
accessories; Nova Lamps, Trend Lamps and Nuevo for lamps; Somerset Studios, 
Grander Images and Alfred’s Heather Anne for wall decor. Furniture accounted 
for 75% of 2009 sales; home accents and accent furniture, 10% each; 5% for oth-
er merchandise. Has a social media presence through Twitter, Facebook and You-
Tube. Also markets via e-mail blasts and print promotions.  Known for its bold 
color schemes, contemporary furniture and accessories. hillsidefurniture.com

HOMEMAKERS FURNITURE  DES MOINES, IOWA
1 STORE; ESTIMATED 2009 TOTAL SALES: $10 million or more
Home furnishings specialist, founded in 1974 by Carl and Ina Merschman; pur-
chased in 2000 by Nebraska Furniture Mart, a Berkshire Hathaway company. 
Still operated and managed by the Merschman family. Offers promotional to mid-
priced lines in 215,000 square feet of selling space. Has 100-plus department dedi-
cated sales associates with a total of 300-plus employees. Home accents include 
accent furniture, lamps, wall decor, permanent botanicals, rugs, tabletop and oth-
er decorative accessories. Key vendors include Stein World, Pulaski, Hooker and 
Uttermost for accent furniture; Imax, Uttermost, Three Hands and Midwest-CBK 
for decorative accessories; Pacific Coast, Lite Source and Uttermost for lamps; 
Uttermost, New Century and Stylecraft for wall decor. Has a social media pres-
ence through Twitter and Facebook. Renovated and expanded its store in 2009, 
featuring a new lamp, rug, accent furniture and accessory marketplace. Strives to 
help customers make their house a home. shophomemakers.com

HOME AND GARDEN  COVINGTON, LA.
2 STORES; ESTIMATED 2009 TOTAL SALES: $5 million - $9.9 million
Home furnishings specialist, established in 2008. Operates one store each in Covington 
and Metairie, La. Stores offer mid-priced to high-end lines in a combined 24,000 square 
feet of selling space. Home accents occupy 30% of space. Has 28 employees, including 
14 sales associates. Home accents include accent furniture, lamps, lighting, wall decor, 
decorative pillows, permanent botanicals, rugs, tabletop, garden decor and decorative 
accessories. Key vendors include Aidan Gray, Oly Studio and Guildmaster for accent 
furniture; Aidan Gray for decorative accessories; Visual Comfort for lamps; Soicher-
Marin and Natural Curiosities for wall decor. Home accents accounted for 20% of 
2009 total sales; accent furniture, 20%; furniture, 50%; other, 10%. Has a Facebook 
fan page and a Twitter account. Hosts monthly in-store events and private and pre-
ferred customer shopping parties. Believes in true, lifestyle marketing. Prides itself on its 
selection and inspirational displays. handg.com

IN HIGH COTTON/LAUGHING MOON  MADISON, GA.
2 STORES; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home and gift specialist, in business since 1984. Operates two stores: In High Cotton 
offering furniture and home decor and Laughing Moon carrying accessories, gifts and 
apparel. Stores carry promotional to mid-priced lines in a combined 9,000 square feet 
of selling space. Home accents are devoted to 60% of total space. Has a sales team 
of 10. Home accents include accent furniture, lamps, wall decor, decorative pillows, 
permanent botanicals, rugs, tabletop, garden decor and other decorative accessories. 
Home accents accounted for 20% of 2009 total sales; accent furniture, 10%; furniture, 
30%; other merchandise, including gifts and apparel, 40%. Is located within a his-
toric community and open seven days a week. Believes its customer service, unbeatable 
prices and knowledgeable staff set it apart from competition.

IRON ACCENTS  CLERMONT, GA.
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home accent retailer specializing in wrought iron furniture and accessories. Is family-
owned. Offers promotional to high-end lines in 6,000 square feet of selling space. Also 
sells online. Has eight employees, including a sales team of four. Home accents include 
accent furniture, lamps, lighting, wall decor, decorative pillows, permanent botanicals, 
rugs, tabletop, garden decor and other decorative accessories. Also carries gifts and jew-
elry. Key vendors include Bago Luma, Stone County Ironworks and KNF Designs for 
accent furniture; Kalalou, Creative Co-Op, Comptoir De Famille, America Retold and 
GG Collection for decorative accessories; Patio Living and Stone County Ironworks for 
lamps; Dr. Livingston I Presume, Casey Collection and Olivia Wongs for wall decor. Its 
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in-house designer offers residential and commercial design, holiday decorating, shop-
ping services and real estate staging. Has a social media presence through Twitter, Face-
book, LinkedIn and company blogs. Donates product for local charity events. Also 
hosts open houses and local groups such as book clubs. ironaccents.com

JONNIE’S HOME DECOR  ODESSA, TEXAS
1 STORE; ESTIMATED 2009 TOTAL SALES: $3 million - $4.9 million
Home furnishings specialist, founded in 1995. Is family owned. Offers mid-priced to 
high-end lines in 15,000 square feet of selling space. Home accents occupy 90% of 
space. Has nine employees, including four salespeople. Home accents include accent 
furniture, lamps, lighting, wall decor, decorative pillows, permanent botanicals, rugs, 
tabletop, garden decor and other decorative accessories. Key vendors include John-
Richard, Theodore Alexander, Guildmaster, Sherrill, Hooker, Wesley Hall, Old Hicko-
ry Tannery and Furniture Your Way for accent furniture; John-Richard, Jene’s, Creative 
Co-Op, Import Collection, Maitland-Smith, Theodore Alexander and Uttermost for 
decorative accessories; John-Richard, Guildmaster, Swoon, Santangelo, Mark Roberts 
and Design Guild for lamps; John-Richard, Uttermost and Guildmaster for wall decor. 
Home accents accounted for one-half of 2009 total sales; accent furniture and furni-
ture, 20% each;  other, including infant gifts, 10%. Has a Facebook fan page. Hosted a 
Football Widow’s Night last fall. Prides itself on finding unique home products. Many 
of Jonnie’s customers say they shop there to escape. jonnieshomedecor.com

KAZA  CONCORD, N.H.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent retailer, specializing in artisan, handmade and fair-trade goods. Founded 
in 2007. Carries mid-priced lines in 650 square feet of selling space. Home accents are 
devoted to 90% of space. Has three employees. Home accents include accent furniture, 
lamps, wall decor, decorative pillows, rugs, tabletop and other decorative accessories. 
Home accents accounted for 20% of 2009 total sales; accent furniture, 35%; furniture, 
45%. Has a social media presence through Twitter, Facebook, LinkedIn and blogs. 
Hosts receptions to celebrate local artists. Works with area design students to create 
window displays. Strives to make customers more aware of fair trading and recycling. 
Kaza’s motto is “Recycle. Trade Fair. Live Funky.” kazadesigns.com

KIMBERLY’S  WINCHESTER, VA.
2 STORES; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accents retailer, in business since 1989. Operates two stores offering mid-priced 
lines in a combined 10,000 square feet of selling space. Home accents are devoted to 
65% of floor. Has six employees, all involved in sales. Home accents include accent fur-
niture, lamps, wall decor, decorative pillows, rugs, tabletop and other decorative acces-
sories. Key vendors include Jonathan Charles, Hickory Chair and Drexel Heritage for 
accent furniture; Mark Roberts, Mottahedeh and Herend for decorative accessories; 
Wildwood and Currey & Company for lamps; Chelsea House for wall decor. Home 
accents accounted for 50% of 2009 total sales; accent furniture and furniture each 
accounted for 5%; other merchandise, including kid’s apparel, toys, books and gifts, 
40%. Has a Facebook fan page and also sells online. Hosts a fund-raising event once a 
year and is a sponsor for the 83-year-old Apple Blossom Festival. Has been described as 
“Old World elegance with a contemporary interpretation.” kimberlys.biz

LADLOW’S FINE FURNITURE  SCOTTSDALE, ARIZ.
1 STORE; ESTIMATED 2009 TOTAL SALES: $10 million or more
Furniture retailer, in business since 1955. Offers upper-middle price points in 75,000 
square feet of selling space. Total sales per square foot, $224. Has 50 employees, includ-
ing a sales team of 20. Home accents include accent furniture, lamps, lighting, wall 
decor, decorative pillows, permanent botanicals, rugs and other decorative accessories. 
Key vendors include The Platt Collections for accent furniture; Uttermost for decorative 
accessories; John-Richard for lamps; Phoenix Art Group for wall decor. Home accents 
accounted for 15% of 2009 total sales; accent furniture, 10%; furniture, 70%; other 
merchandise, 5%. Merchandises its floor by the three men and a manager method: 
one person specializes in floor layout of furniture, one accessorizes the vignettes and 

one pushes and sets up while the manager oversees all. Bills itself as a one-stop shop for 
customers and the design trade. ladlows.com

MA MAISON  VALENCIA, CALIF.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and gift specialty store, founded in 2001. Offers mid-priced lines in 
1,200 square feet of selling space. Home accents occupy 30% of space. Also sells 
online. Has four employees, including three salespeople. Home accents include 
accent furniture, lamps, lighting, wall decor, decorative pillows, permanent botan-
icals, tabletop, garden decor and other decorative accessories. Key vendors include 
Creative Co-Op and Old Pine Furnishings for accent furniture; Kurtz Designs, 
Ivy Guild, Terra Traditions, Faith Collection, Midwest-CBK, Creative Co-Op and 
White River Designs for decorative accessories; Vintage Verandah and The Import 
Collection for lamps; Visser Enterprises, An Englishman in L.A., Connie Penteck 
and Wilco Imports for wall decor. Designs and manufactures its own product 
including throws, pillows, aprons and purses. Home accents accounted for one-
half of 2009 total sales; accent furniture, 5%; other merchandise, including gifts, 
jewelry and baby products, 45%. Has a social media presence through Twitter 
and Facebook. Special events include wine tastings, trunk shows and a holiday 
preview party in October. Changes displays weekly and rotates the front window 
two or three times a week to keep product fresh. ma-maisonandgift.com

MAGNOLIAS

MAGNOLIAS  NORFOLK, NEB.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, in business since 1995. Offers mid-priced lines in 3,200 square 
feet of selling space. Home accents are devoted to 100% of space. Total sales per square 
foot, $133. Has seven employees, including a sales team of five. Home accents include 
accent furniture, lamps, wall decor, decorative pillows, permanent botanicals, rugs, 
tabletop and other decorative accessories. Key vendors include Bailey Street, Utter-
most, Cooper Classics, Coast To Coast, Imax, Three Hands and Creative Co-Op for 
accent furniture; Red Label Pottery, Surya and Creative Co-Op for decorative acces-
sories; Uttermost, Stylecraft, Kichler and Midwest-CBK for lamps; Ashton, Mercana, 
Yosemite, Red Label Iron Accents, Uttermost, Stylecraft and UMA for wall decor. 
Home accents accounted for 20% of 2009 total sales; accent furniture, 20%; furni-
ture, 20%; other, including custom silk floral designs, 40%. Has a Facebook fan page 
and an e-newsletter. Offers a rewards card customer loyalty program and an in-home 
approval service which lets customers test the product at home before buying. Also 
offers in-home consultations. Special events include Girls Night Out parties and Tree 
Tips 101 workshops. One side of the store is merchandised more traditionally, while 
the other is more contemporary. Freshens displays weekly and treats customers like 
friends. magnoliasonline.com
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MARKETPLACE INTERIORS  GADSDEN, ALA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home furnishings specialist, in business since 2003. Offers upper-middle price points in 
1,000 square feet of selling space. Home accents are devoted to 80% of space. Total sales 
per square foot, $150. Home accent sales per square foot, $130. Has three employees. 
Home accents include accent furniture, lamps, wall decor, decorative pillows, perma-
nent botanicals, tabletop, garden decor and other decorative accessories. Key vendors 
include Bailey Street, Imax and Jonathan Charles for accent furniture; Imax, Midwest-
CBK, Napa Home & Garden, Park Hill, Homart and Accent Decor for decorative 
accessories; Sterling, Imax and Flambeau for lamps; AFD Home, Peacock, Imax and 
R. Rogers Designs for wall decor. Home accents accounted for 30% of 2009 total sales; 
accent furniture, 20%; other merchandise, including custom floral designs and custom 
table linens, 50%. Social media includes Twitter, Facebook and MySpace. Participates 
in historic downtown First Friday events. Monthly events include meet the artists, floral 
design and meet the chef. Merchandises with the seasons and says its most important 
feature is customer service.

MOMENTS ON MAIN  RED WING, MINN.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and gift specialist, established in 2005. Offers mid-priced lines in 1,100 
square feet of selling space, with 30% of floor devoted to home accents. Total sales per 
square foot, $173. Has a team of three sales associates. Carries accent furniture, lamps, 
wall decor, decorative pillows, tabletop, garden decor and other decorative accessories. 
Key vendors include Sterling, Southern Heritage Woodworks and Midwest-CBK for 
accent furniture; K&K, Midwest-CBK and California Floral for decorative accessories; 
Vintage Verandah, Sterling, Midwest-CBK and Giftcraft for lamps; Ashton, Demdaco, 
Language Arts and Midwest-CBK for wall decor. Has a Facebook fan page. Is an active 
part of the historic downtown. Hosts three seasonal open houses each year and a birth-
day party in April. Located near the Mississippi River, this store’s location and archi-
tectural storefront attracts many customers. Strives to under-promise and over-deliver. 
momentsonmain.com

NEBRASKA FURNITURE MART  OMAHA, NEB.
2 STORES; ESTIMATED 2009 TOTAL SALES: $10 million or more
Home furnishings specialist, founded in 1937. Founder Rose Blumkin sold a major-
ity interest to Berkshire Hathaway in 1983. Store remains under the leadership of 
Blumkin’s son and grandsons. Operates one store each in Omaha and Kansas City, 
Kan. Offers promotional to high-end lines in a combined 900,000 square feet selling 
space. Home accents devoted to 5% of space. Total sales per square foot, $750. Home 
accents include accent furniture, lamps, lighting, wall decor, decorative pillows, per-
manent botanicals, rugs, tabletop, garden decor and other decorative accessories. Key 

vendors include Powell, Bassett and Uttermost for accent furniture; Uttermost, UMA, 
Imax, Interlude and Import Collections for decorative accessories; Lite Source, Pacific 
Coast, Stein World and Ashley for lamps; Paragon, New Century Picture, Stylecraft 
and Bassett for wall decor. Has a Facebook fan page and a Twitter account. Teamed 
with Thomas Kinkade this year for an in-store event. Merchandises to show customers 
how product will look at home. Offers a one-stop shopping experience. Brings new 
product to its floor each day, giving shoppers a reason to come back. nfm.com

PALAVELA HOME  SCOTTSDALE, ARIZ.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home and design showroom, established in 2007. Is owned and managed through a 
mother and son partnership. Offers mid-priced to high-end lines in 8,000 square feet of 
selling space. Home accents are devoted to 75% of space. Home accents include accent 
furniture, lamps, lighting, wall decor, decorative pillows, permanent botanicals and 
other decorative accessories. Key vendors include Pulaski, Art As Antiques and Jona-
than Charles for accent furniture; Cyan, Roost, Global Views and Import Collection 
for decorative accessories; Currey & Company, Robert Abbey and Arteriors for lamps; 
Uttermost and Global Views for wall decor. Home accents accounted for 25% of 2009 
total sales; accent furniture, 25%; furniture, 50%. Has a Facebook fan page. Hosts a 
quarterly client event tied to a local charity. Likes to showcase a mixture of styles that 
work together. Says that personal service is a guarantee. palavelahome.com

PERENNIAL DESIGNS  NEEDHAM, MASS.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Custom floral designer and home accent specialist, founded in 1993. The store is 
modeled after a French flower store and offers promotional to high-end lines in 1,000 
square feet of selling space. Home accents occupy 75% of space. Home accents include 
wall decor, permanent botanicals, tabletop and decorative accessories. Key vendors 
include The Import Collection, Oriental Danny, PMJC, East Enterprises, Silk Botanica, 
California Floral Supply and Tapscott’s for decorative accessories; Timothy’s Fine Art, 
Biologi and Wendover Art for wall decor. Home accents accounted for 75% of 2009 
total sales; other, including custom silk floral designs, books and stationery, 25%. Has 
a social media presence through Twitter, Facebook and LinkedIn. Features a local artist 
each season to promote creative people in the area. Asks clients to bring in new or gen-
tly-used clothing during special events to donate to a local women’s shelter. Believes the 
future of small business is tied to each of us working together and promoting each other. 
Perennial Design’s number one goal is superior customer service. pdesignsonline.com

RANDOM  DALLAS
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and gift specialist, in business since 2005. Carries mid-priced to high-
end lines in 3,800 square feet of selling space. Home accents occupy 60% of space. 
Also sells online. Has two employees. Home accents include accent furniture, wall 
decor, decorative pillows, permanent botanicals, rugs, tabletop, garden decor and 
other decorative accessories. Key vendors include Austin, Jeremie, Demdaco, Jones & 
Jones Abode, Fringe, Roost and Allen Designs for decorative accessories. Also carries 
antiques and original works by local artists. Home accents accounted for 40% of 2009 
total sales; accent furniture, 15%; other merchandise, including gifts, stationery, jew-
elry, home fragrance and personal care, 45%. Added a teen/tween 200-sq.-ft. section, 
called India’s Corner, in 2008, at the urging of the owner’s daughter. Vendors include 
Bruce McGaw Graphics, Fatboy, Karma Living, Molly ‘n Me and Natural Life. This 
area now accounts for 8% of overall sales. Participates in Partners Card, an annual 
charity event benefiting a local battered women and children’s shelter. Markets secret 
sales via e-mail. Merchandises in a random way to create conversation and interaction 
with customers. shopatrandom.com

SCHNEIDERMAN’S FURNITURE  LAKEVILLE, MINN.
5 STORES; ESTIMATED 2009 TOTAL SALES: $10 million or more
Furniture retailer operating one store each in Duluth, Lakeville, Roseville, Wood-
bury and Plymouth, Minn. In business since 1948. Stores carry promotional to 
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mid-priced lines in a combined 335,000 square feet of selling space. Home accents 
are devoted to 20% of space. Has 150 total employees, including a sales staff 
of 75. Home accents include accent furniture, lamps, wall decor, decorative pil-
lows, permanent botanicals, rugs, tabletop, garden decor and other decorative 
accessories. Key vendors include Stein World, Furniture Classics and Hooker for 
accent furniture; Imax, Cyan, Matthews & Co., Kalalou, Feizy, Dalyn and Surya 
for decorative accessories; Kenroy, Pacific Coast Lighting, Cal Lighting and Nova 
for lamps; Wall Treasures, Left Bank, Wendover Art Group, Imax and Cyan for 
wall decor. Has a social media presence through Facebook and a company blog. 
Includes a 20%-off accessory coupon in buyer thank-you cards. Merchandises in 
a lifestyle approach. Rarely buys the same product twice to keep customers com-
ing back for more. schneidermans.com

SIX WALLS  MERCER ISLAND, WASH.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and design specialist. Offers upper-middle to high-end lines in 800 
square feet of selling space. Has five employees, including four salespeople. Home 
accents include accent furniture, lamps, lighting, wall decor, decorative pillows, 
permanent botanicals, rugs, tabletop and other decorative accessories. Home 
accents accounted for 25% of 2009 total sales; accent furniture; 30%; furniture, 
15%; other, 30%. Mixes fabrics, rugs, lamps and home accents in vignettes to 
show customers how to use the product. Gears buyers towards placing special 
orders. Offers customer referral rewards and a customer loyalty plan. Believes its 
interior design services set it apart. six-walls.com

SONATA - ARTFUL LIVING AT HOME  LINCOLN, NEB.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, established in 2006. Offers mid-priced lines in 1,500 square 
feet of selling space. Home accents are devoted to 85% of space. Total sales per 
square foot, $140. Home accent sales per square foot, $150. Has six employees, 
including four salespeople. Home accents include accent furniture, lamps, lighting, 
wall decor, decorative pillows, permanent botanicals, rugs, tabletop, garden decor 
and other decorative accessories. Key vendors include Imax and Creative Co-Op 
for accent furniture; Three Hands, Midwest-CBK, Creative Co-Op, Sullivan’s, 
Raz and Cal Floral for decorative accessories; Crestview, Uttermost, Vagabond 
Vintage, Imax and Creative Co-Op for lamps; Paragon, Left Bank, Artist Guild 
and Propac for wall decor. Home accents accounted for 70% of 2009 total sales; 
accent furniture, 10%; other merchandise, 20%. Has a Facebook fan page. Was 
chosen by ABC as a donating partner for Extreme Home Makeover in 2006. Will 
host an Artists’ Market this spring, bringing in four local artists to demonstrate. 
Believes its eclectic product mix and connection with customers are what set it 
apart from competition. sonatahome.com

STEWART-ZACKS  TRAVERSE CITY, MICH.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, in business since 1973. Offers mid-priced to high-end lines in 
2,300 square feet of selling space. Also sells online. Has six employees, including four 
salespeople. Home accents include accent furniture, lamps, wall decor, decorative pillows, 
rugs, tabletop and other decorative accessories. Home accents accounted for 38% of 
2009 total sales; accent furniture, 10%; furniture, 2%; other, including the design services 
of remodeling, new construction and room updating, 50%. Regularly changes its large, 
front windows. Offers private shopping hours by appointment. Prides itself on its one-of-
a-kind custom work, quality product and customer service. stewartzacks.com

THE DESIGN STUDIO  BRIDGEHAMPTON, N.Y.
1 STORE; ESTIMATED 2009 TOTAL SALES:  $1.3 million
Home accent specialist, in business since 1984. Offers mid-priced to high-end lines in 
1,400 square feet of selling space. Has five employees, including three sales associates. 
Carries accent furniture, lamps, lighting, wall decor, decorative pillows, rugs, tabletop 
and other decorative accessories. Also offers interior design and space planning services. 
Carries custom cabinetry and custom-designed furniture and upholstery. Home accents 
accounted for 25% of 2009 total sales; accent furniture and furniture, 25% each; 
other merchandise, 25%. Key vendors include Global Views, Indo Puri, Legends of 
Asia, Adriana Hoyos, Arteriors Home, Maria Yee, Moroni, Furniture Resources and 
Dovetail for accent furniture; Global Views, Bahari, Legends of Asia, Franz Collection, 
Arteriors Home, Fossibilities, Pacific Connections, Homart, Art Max and Dovetail for 
decorative accessories; Arteriors Home, Trend, Global Views, Thumprints and Homart 
for lamps; Global Views for wall decor. Special events include fine art & photography 
exhibitions, trunk shows, tabletop decor events and dinner parties. Offers a “style-to-
go” program for quick and easy updates in client’s homes. designstudio-ny.com

THE GARDEN GATES  METAIRIE, LA.
1 STORE; ESTIMATED 2009 TOTAL SALES:  $2.6 million
Home accent specialist, established in 1990. Offers high-end lines in 65,340 square 
feet of selling space. Also sells online. Home accents occupy one-fourth of space. Has 
30 employees, including seven sales associates. Home accents include accent furniture, 
lamps, lighting, wall decor, decorative pillows, permanent botanicals, rugs, tabletop, 
garden accessories and other decorative accessories. Key vendors include Relish, Aidan 
Gray and Four Seasons for accent furniture; Relish and Aidan Gray for decorative 
accessories; and Relish for lamps and wall decor. Home accents accounted for 62% of 
2009 total sales; accent furniture, 20%; furniture, 18%. Has a social media presence 
through Twitter, Facebook, LinkedIn, MySpace and You Tube. Special events include 
an Easter Hunt, Mother Days, Christmas Tree Lighting and a charity 5-K run. Con-
ducts total store make-overs every six months. Produces a customer catalog and has 
developed web apps for its e-commerce site. thegardengates.com

THE MERCANTILE  ATLANTA
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home design boutique, founded in 2008. Offers promotional to high-end lines in 2,800 
square feet of selling space. Also markets products through Taigan.com. Sells to both 
designer clients and retail clients. Has three employees, all devoted to sales. Home accents 
include accent furniture, lamps, lighting, wall decor, decorative pillows, permanent botan-
icals, rugs, tabletop, garden decor and other decorative accessories. Key vendors include 
George Smith Furniture, Bradley Hughes, Lillian August and BB Heath original designed 
pieces for accent furniture; Elizabeth Lyons Glass, Arteriors, Vellum, Jan Barboglio, Aidan 
Gray, L’Objet and Chehoma for decorative accessories; Swank Lighting, Currey & Com-
pany and Aidan Gray for lamps; Trowbridge Gallery, original art from Elizabeth Stock-
ton, Donna Hughes and Andrew Portwood for wall decor. Also carries antiques. Home 
accents accounted for 30% of 2009 total sales; accent furniture, 30%; furniture, 30%; 
other, 10%. Has a social media presence through Twitter, Facebook and a company blog. 
Hosts monthly special events including trunk shows and art exhibits. Enjoys merchan-
dising antiques with modern pieces to bring new life to both. Strives to offer exclusive 
product to the Atlanta community. mercantileatlanta.com

SONATA - ARTFUL LIVING AT HOME
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THE MILLER HOUSE  STEPHENS CITY, VA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home furnishings specialist, founded in 2002. Offers mid-priced to high-end lines 
in 5,000 square feet. Has two employees, the owners. Home accents include accent 
furniture, lamps, lighting, wall decor, decorative pillows, rugs, tabletop, garden decor 
and other decorative accessories. Key vendors include Bucks County Furniture, D.R. 
Kincaid, Gat Creek, Harden and Greene Bros. for accent furniture; Homart, Sadek, 
Dressau, Saro and C&F for decorative accessories; Oriental Accent and East Enter-
prises for lamps; Picture Gallery, Paragon and Cooper Classics for wall decor. Home 
accents accounted for 45% of 2009 total sales; accent furniture, 5%; furniture, 50%. 
Offers design services. Has a Facebook fan page. Only carries U.S.-made furniture. Has 
a Preferred Customer Card program and mails a quarterly newsletter. Special events 
include holiday open houses, a January customer appreciation day, and a February 
Cherry Sale, where any piece ordered in cherry is discounted. Believes quality customer 
service is key to staying ahead of the competition. themillerhouse.net

accent furniture and furniture, 5% each; other merchandise, including gifts, personal 
care, jewelry, gourmet foods and baby items, 45%. Social media presence on LinkedIn. 
Markets through e-mail blasts and has an online gift registry. Special events include 
trunk shows, engraving events, open houses, cocktail parties and community-support 
events. Merchandises in vignettes to emphasize key product lines. theredhound.com

THESE FOUR WALLS  RICHMOND, VA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home furnishings specialist, established in 2005. Offers promotional to high-end lines 
in 10,000 square feet. Home accents occupy 95% of space. Has five employees, includ-
ing three sales associates. Home accents include accent furniture, lamps, wall decor, 
decorative pillows, rugs, tabletop, garden decor and other decorative accessories. Pri-
marily sources product themselves. Key vendors include Barnstorm, 123 Creations, 
Patricia Spratt and Sadek for decorative accessories; Sadek and David Fuller for lamps; 
Oopsy Daisy and original work of local artists for wall decor. Home accents accounted 
for 10% of 2009 total sales; accent furniture and furniture, 35% each; other merchan-
dise, including toys, books, jewelry and personal care, 20%. Has a Facebook fan page 
and a Twitter account. Offers complimentary in-home consulting; customers may try 
furniture at home before buying. Visual wonderland. shopthesefourwalls.com

WILD HARE DECOR  WAYNE, IND.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, established in 2005. Offers mid-priced lines in 1,500 square 
feet. Has five employees, including three salespeople. Home accents include accent fur-
niture, lamps, wall decor, permanent botanicals, rugs, tabletop, garden decor and other 
decorative accessories. Key vendors include Accents Beyond, Furniture Classics and 
Accessories Abroad for accent furniture; Guildmaster, Go Home, Skalny and Red Label 
for decorative accessories; Guildmaster, Uttermost and Homestead for lamps; Spicher, 
Suzanne Nicole, Left Bank and Decorative Arts for wall decor. Has a Facebook page 
and company blog. Remerchandises sales floor monthly. Describes store as traditional 
with a touch of whimsy. Only orders products they love. decorwithpersonality.com

WINDSOR COTTAGE  ROCHESTER, N.Y.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent specialist, founded in 2000. Offers promotional to high-end lines in 4,000 
square feet. Has six employees, including five sales associates. Home accents include 
accent furniture, lamps, lighting, wall decor, decorative pillows, permanent botanicals, 
tabletop, garden decor and other decorative accessories. Key vendors include Best Slip-
cover Furniture, Bailey Street, Accents Beyond, Imax and Global Views for accent fur-
niture; Cyan, Design, Roost, Imax, Global Views, Dessau, Go Home and Uttermost 
for decorative accessories; Visual Comfort, Currey & Co., Arteriors, Aidan Gray and 
Decorative Crafts for lamps; Sugarboo, Uttermost, Wendover Art Group, Paragon and 
Propac for wall decor. Home accents accounted for 20% of 2009 total sales; accent fur-
niture, 20%; furniture, 50%; other, 10%. Hosts monthly gift gathering events for local 
charities. Offers an “Out on Approval” courtesy for customers to try product at home 
before buying and an in-home design service called “Nestings.” Merchandises through 
vignettes and focuses first on customer service.  windsorcottagehome.com

RETAIL STARS
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METHODOLOGY
Home Accents Today’s exclusive report, 50 Retail Stars, presents 50 independent home accent 
retailers that are significant players in their respective markets.  This year’s list includes two excep-
tions, Nebraska Furniture Mart and Homemakers Furniture, both of which are owned by Berkshire 
Hathaway but still operate under the day-to-day  leadership of their founding families.

This list is by no means comprehensive. Many more than the 50 stores listed here are strong 
retailers within their communities. This report does not rank companies, nor is it a continuation of 
Home Accents Today’s Top 50 Retailers.  A store may not be named to the list more than once.

All sales figures and ranges are Home Accents Today’s estimates and are for total 2009 store 
sales. All sales figures and store counts are for the calendar year 2009. 

Home Accents Today compiled this report by surveying independent retailers, researching busi-
ness newspaper archives and speaking with industry vendors. Information was gathered, compiled 
and analyzed by Retail Editor Susan Dickenson, Research Director Dana French, Research Analyst 
Daphne Garland-McLean and Database and Web Administrator Cynthia Myers.

THE PICKET FENCE

THE PICKET FENCE  KETCHUM, IDAHO
1 STORE; ESTIMATED 2009 TOTAL SALES: $1 million - $2.9 million
Home accent specialist, in business since 1978. Offers mid-priced to high-end lines 
in 6,000 square feet. Home accents occupy 75% of space. Also sells online. Has 18 
employees, including sales team of six. Home accents include accent furniture, lamps, 
wall decor, decorative pillows, permanent botanicals, rugs, tabletop, garden decor and 
other decorative accessories. Also carries tableware, barware, linens, home fragrance, 
baby items and personal care. Key vendors include Jan Barboglio, Bobo Intriguing 
Objects, Dransfield & Ross and Chelsea Textiles for accent furniture; Simon Pearce, 
John Derian, Diane James Designs, Jan Barboglio and Dransfield & Ross for decora-
tive accessories; Simon Pearce and Barbara Cosgrove for lamps; Aaron Foster, Trow-
bridge and Wendover Art Group for wall decor. Has a social media presence through 
Facebook, Twitter and a company blog. Special events include trunk shows, book sign-
ings and open houses for designers and trade. Owner describes her job as a “labor of 
love.” Strives to assist customers in the “art of nesting.” thepicketfence.com

THE RED HOUND  ALPHARETTA, GA.
1 STORE; ESTIMATED 2009 TOTAL SALES: Less than $1 million
Home accent and gift specialist, in business since 2000. Offers mid-priced lines in 2,100 
square feet. Home accents occupy 60% of space. Also sells online. Total sales per square 
foot, $200. Home accent sales per square foot, $120. Has four employees, including 
two salespeople. Home accents include accent furniture, lamps, wall decor, decorative 
pillows, permanent botanicals, rugs, tabletop, garden decor and other decorative acces-
sories. Key vendors include Tradewinds for accent furniture; Jan Barboglio for deco-
rative accessories; Gallery Design for lamps; Sid Dickens for wall decor. Added Vera 
Bradley, Mariposa this spring. Home accents accounted for 45% of 2009 total sales; 
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